Theory Paper

Part A Introduction

Program: Honours / Research | Class: B.Com. | Year: IV | Session: 2024-25
Subject: Advertising, Sales promotion and Management
1 | Course Code M4-ASPM1T
2 | Course Title Advertising Management (Paper I)
3 | Course Type (Core Course/ Core Course
Discipline Specific Elective/)
4 | Pre-requisite To study this course, a student must have had this subject in
Degree.
5 | Course Learning outcomes | On successful completion of this course, the students will
(CLO) be able to:
01- Develop creative strategies for advertising.
02- Preparation of Advertising Budget
03- Understanding the Advertising Regulations
6 | Credit Value 6
7 | Total Marks Max. Marks: 30 + 70 | Min. Passing Marks: 35

Part B- Content of the Course

Total No. of Lectures- 90 (in 2 hours per week):

Units Topics No. of Lectures
| Adbvertising: Meaning, Features, Functions and Objective Setting. 18
1T Classification and Approaches of Advertising: Various 18
Classifications of Advertising, DAGMAR and AIDA Approaches of
Advertising.

III | Advertising Media: Meaning, Classification and Affecting factors 18
of Selecting suitable options of Advertising Media.

IV Advertising Budget and Department: Definition and factors for 18
determining Advertising Budget, Functions and Organization of
Advertising Department.

\% Evaluation of Advertising Effectiveness: Importance, Difficulties 18
and Methods of Measuring Advertising Effectiveness.

Keywords/Tags: Advertising, DAGMAR and AIDA, Advertising Budget

Part C-Learning Resources

Text Books, Reference Books, Other resources

Suggested Readings:
1.  Advertising Management—Shelekar, Victor & Nirmala Prasad (HimalayaPublishingHouse)
2. Advertising Management by Batra, Myersand Aakar(5"Ed.)PHI
3 Advertising Management 5/E 5th Edition (English, Paperback, David A. Aaker, John
G. Myers, Rajeev Batra)

4-  Advertising Management—Concepts and Cases, Manendra Mohan(Tata McGrawHill)

5-  Advertising M.P., Jack Z Sissors, McGraw Hill 6th Edition

2 Suggestive digital platforms/ web links




https://www.shiksha.com/online-courses/digital-advertising-training-course-learn-what-
digital-advertising-is-and-how-to-do-it-course-huacl23

Suggested equivalent online courses:

Part D-Assessment and Evaluation

Suggested Continuous Evaluation Methods:

Maximum Marks : 100

Continuous Comprehensive Evaluation

CCE) : 30 Marks University Exam (UE): 70 Marks

Internal Assessment : Continuous

Class Test Assignment/Presentation

Time : 03.00 Hours

Section (C) : Long Questions

Comprehensive Evaluation (CCE) 30
External Assessment : Section(A) : Very Short Questions
University Exam Section Section (B) : Short Questions 70

Any remarks/ suggestions:
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